Index to 1978 
Bank Marketing Articles 


This is your guide to articles that appeared in Bank Marketing Magazine, January through December, 
1978. it was compiled by Bonnie Wang, associate director of BMA’s information Services Department. 


ACCOUNTS, CLOSED 

LOBBY CROSS-SELLING: IS IT REALLY WORTH THE 
EFFORT?, M. Marshall Weems (November, p.22). 
ADVERTISING 


HOW TO PLAN YOUR ADVERTISING PROGRAM, Warren 
Emerson (July, p.38). 


U.S. ADVERTISING—NATIONAL LEGACY OR PUBLIC 
ENEMY NUMEER CNE?, Hugh Roger-Smiih (June, p.26). 


WHAT TO KNOW BEFORE YOU ADVERTISE, Joseph A. Hall 
(January, p.14). 

ADVERTISING AGENCIES—SELECTION 

HOW TO SELECT AN ADVERTISING AGENCY AND WHY 
NOT TO DO IT VERY OFTEN, David S. Sutton and Terry L. 
Crain (January, p.18). 

ADVERTISING BUDGETS 

HOW TO PLAN YOUR ADVERTISING PROGRAM, Warren 
Emerson (July, p.38). 


ADVERTISING DEPARTMENT AND 
MANAGEMENT 

WHAT TO KNOW BEFORE YOU ADVERTISE, Joseph A. Hall 
(January, p.14). 

ADVERTISING MEDIA 

COMMUNITY BANK UPDATE; SEATING THE GIANTS: HOW 


TO USE THE NON-DIRECT MEDIA, Douglas R. Hanks 
(September, p.8). is 
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ADVERTISING - SMALL BANKS 

COMMUNITY BANK UPDATE; BEATING THE GIANTS: HOW 
TO USE THE NON-DIRECT MEDIA, Douglas R. Hanks 
(September, p.8). 

ADVERTISING TECHNIQUES 


AD TECHNIQUES; THE “DEAR MOM” SCHOOL OF ADVER- 
TISING, Murray Raphel (July, p.42). 


AVYVERTISING TECHNIQUES—COPY WRITING 
AD TECHNIQUES; PLAYING THE PERCENTAGES, Murray 
Raphel (December, p.34). 

ADVERTISING TECHNIQUES—SEASONAL 
MONITOR; HIT ‘EM WHERE THEY AIN’T, John 

Riggai! (August, p.32). 

AGRI-BANKING 

WHAT’S DIFFERENT ABOUT COMMUNITY BANK 
MARKETING, David A. Culley and Carl P. Donner (August, p.24). 
ASSET AND LIABILITY MANAGEMENT 
COMMUNITY BANK UPDATE; UNDERSTANDING THE ASSET 
AND LIABILITY MARKETING PROCESS, Laurence “Biff” 
Motley (March, p.10). 

AUTOMATIC CASH SYSTEMS—MARKETING 


HOW TO MARKET 13 BANKS WITH ONE CAMPAIGN, Rick 
Myracle (May, p.24). 


MONITOR; COMMUNITY BANKS, ATMS AND MURPHY’S 
LAW, Gilbert D. Martin (June, p.12). 
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AUTOMATIC TRANSFER 


AUTOMATIC TRANSFER: A STEP TOWARD THE SINGLE, 
MULTI-PURPOSE BANK ACCOUNT, Eugene A. Leonard 
(June, p.23). 


AUTOMATIC TRANSFER: A VIEW FROM THE MEDIUM-SIZE 
BANK, Ernest A. Malone (June, p.21). 


AUTOMATIC TRANSFER: OPPORTUNITY OR THREAT TO 
BANK PROFITABILITY?, William B. King, Jr. (June, p.14). 


AUTOMATIC TRANSFER: THE WHAT AND THE WHY OF 
THE FE" PROPOSAL, Allen G. Wolkey (June, p.24). 


AUTOMATIC TRANSFER PRICING, John A. Pratt (July, p.27). 
AUTOMATIC TRANSFERS, Christine J. Lunt (July, p.27). 


COMMUNITY BANK UPDATE; THE ATS EXPERIENCE— 
WON’T WE EVER LEARN?, Dougias R. Hanks 
(December, p.12). 


THE (MANY, MANY) QUESTIONS OF AUTOMATIC 
TRANSFER, George M. Morvis and M. Marshall Weems 
(October, p.16). 


WASHINGTON LETTER, Philip C. Meyer (November, p.9). 


AUTOMOBILE LOANS 

THE 60-MONTH AUTO LOAN, Richard M. Adams 
(October, p.30). 
BANK CAPITAL 

COMMUNITY BANK UPDATE; THE MARKETING IMPLICA- 
TIONS OF THE BANK CAPITAL DEBATE, Dougias R. Hanks 
(February, p.8). 

BANK OPENINGS 

WHAT TO DO AFTER YOU'VE BUILT YOUR NEW FACILITY, 
David A. Culley (May, p.34). 

BANK PERFORMANCE 

COMMUNITY BANK UPDATE; CHARACTERISTICS OF HIGH 


PERFORMANCE BANKS, Lawrence ‘‘Biff’’ Motley 
(October, p.10). 


BANK SERVICE PACKAGES— 
CONCEPTS AND RESEARCH 


NEW PERSPECTIVES IN BANK PACKAGING, Gary A. Scott 
(October, p.26). 
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BANKING EDUCATION - SCHOOL PROGRAMS 


PUBLIC AFFAIRS ENTRY WINS TOP GOLDEN COIN AWARD 
(November, p.32). 


BANKING - FUTURE AND TRENDS 


BANK MARKETING AND TECHNOLOGY: A CRITICAL COM- 
BINATION, Waiter R. Miller, Jr. (April, p.12). 


BANKING’S FUTURE: PROBING THE YEARS AHEAD, Carter ‘ 
H. Golembe, John P. LaWare and Norwood W. ‘‘Red’’ Pope : 
(January, p.10). 


BILL PAYING SERVICES—PRE- 
AUTHORIZED PAYMENTS 


THE DEVELOPING ELECTRONIC GIRO PAYMENT ENVIRON- 
MENT, George C. White, Jr. (April, p.20). 


BILL PAYING SERVICES VIA TELEPHONE 


THE PAY-BY-PHONE EXPERIENCE, James C. Fortson 
(July, p.26). 


THERE’S A PHONE IN YOUR FUTURE: A CASE HISTORY ON 
TELEPHONE BILL PAYMENT, Roy A. Skoba (April, p.26). 


BRANCH OFFICES - UNUSUAL 


MONITOR; THE “THREE-QUARTER BRANCH”—A NEW 
CONCEPT, Willis |. Else (May, p.12). 


BRANCH OPENINGS 


GIFTS-FOR-DEPOSITS: AVOIDING THE PITFALLS, Dennis F. : 
Kane and Dale Gruner (March, p.22). 


BUSINESS DEVELOPMENT 


HOW TO MAKE SALESMEN OUT OF LOAN OFFICERS, W. 
Gary Parker (August, p.30). 


A LOGICAL APPROACH TO BUSINESS DEVELOPMENT, 
Richard D. Carroll (September, p.34). 


A MARKETING ACTION PROGRAM PUTS A BANK ON THE 
MAP, Anne A. Vogel (July, p.34). 


SURVEY REVEALS BUSINESS DEVELOPMENT TRAINING 
NEEDS OF BMA BANKS, LeRoy G. Cougle, Lynn G. Oisho and 
Samuel J. Tenuto (November, p.42). 
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CALL PROGRAMS, OFFICER 

A LOGICAL APPROACH TO BUSINESS DEVELOPMENT, 
Richard D. Carroli (September, p.34). 

CERTIFICATES OF DEPOSIT 


WASHINGTON LETTER, Philip C. Meyer (September, p.6). 


CHECK RETENTION 


WHAT EVERY MARKETING OFFICER SHOULD KNOW 
ABOUT CHECK TRUNCATION, George C. White, Jr. 
(December, p.20). 


CHECKING - INTEREST PAYING 


PLANNING FOR TOMORROW’S NOWS TODAY, RP. Peter 
Landon (February, p.16). 


CHECKING SERVICE CHARGES 


COMMUNITY BANK UPDATE; EFFECTIVE PRICING OF THE 
“TRANSACTION” ACCOUNT, Laurence ‘Biff’ Motley 
(July, p.10). 


COMMUNITY BANK UPDATE; OVERCOMING PRICE OBJEC- 
TIONS, Gary H. Raddon (August, p.9). 


COMMERCIAL ACCOUNTS - BROCHURES 


MARKETING COMMERCIAL SERVICES TO SMALL 
BUSINESSES, William R. Soinski (December, p.16). 


COMMERCIAL ACCOUNTS - LOANS 


HOW TO MAKE SALESMEN OUT OF LOAN OFFICERS, W. 
Gary Parker (August, p.30). 


COMMERCIAL ACCOUNTS - MARKETING 


COMMUNITY BANK UPDATE; AN APPROACH TO PRICING 
SERVICES TO COMMERCIAL CUSTOMERS, Gary H. Raddon 
(Novemter, p.11). 


MARKETING COMMERCIAL SERVICES TO SMALL 
BUSINESSES, William R. Soinski (December, p.16). 


COMMUNITY BANKING 


WHAT’S DIFFERENT ABOUT COMMUNITY BANK 
MARKETING, David A. Culley and Carl P. Donner (August,.p.24). 
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COMMUNITY DEVELOPMENT 

UNITED CALIFORNIA BANK HELPS SMALL CITIES PLAN 
FOR FINANCIAL FUTURE, Lioyd B. Dennis (February, p.12). 
COMMUNITY REINVESTMENT ACT 
WASHINGTON LETTER, Philip C. Meyer (November, p.5). 
WASHINGTON LETTER, Philip C. Meyer (August, p.9). 


COMMUNITY RELATIONS 


COMMUNITY INVOLVEMENT: HOW MUCH IS ENOUGH?, 
John S. Camper (September, p.48). 


MONITOR; LET’S USE OUR ADS TO PROMOTE GOODWILL, 
Edward N. Ney (December, p.14). 


UNITED CALIFORNIA BANK HELPS SMALL CITIES PLAN 
FOR FINANCIAL FUTURE, Lioyd B. Dennis (February, p.12). 
COMPETITION 


COMMUNITY BANK UPDATE; COMMUNITY BANKS AND 
CREDIT UNIONS, Dougias R. Hanks (June, p.10). 


CREDIT CARDS . 

MONITOR; SOME QUESTIONS ABOUT BANK CARDS, 
Thomas R. Williams (September, p.17). 

CREDIT UNIONS 


COMMUNITY BANK UPDATE; COMMUNITY BANKS AND 
CREDIT UNIONS, Douglas R. Hanks (June, p.10). 


COMMUNITY BANK UPDATE; WHAT COMMUNITY BANKS 
CAN LEARN FROM THE CREDIT UNIONS, Douglas R. Hanks 
(May, p.10). 


CREDIT UNIONS - SHARE DRAFTS 
WASHINGTON LETTER, Philip C. Meyer (April, p.7). 


CROSS-SELLING 


LOBBY CROSS-SELLING: IS IT REALLY WORTH THE 
EFFORT?, M. Marshall Weems (November, p.22). 


CUSTOMER RELATIONS 


LOBBY CROSS-SELLING: IS IT REALLY WORTH THE 
EFFORT?, M. Marshali Weems (November, p.22). 
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INTERNATIONAL BANKING 


PLANNING A BANK MARKETING STRATEGY FOR 
MULTINATIONAL CORPORATIONS, Diane R. Goldstein 
(October, p.32). 


DEBIT CARDS 


MONITOR; SOME QUESTIONS ABOUT BANK CARDS, 
Thomas R. Williams (September, p.17). 


DIRECT MAIL 
INTERNATIONAL DEPARTMENT 


iF DIRECT MAIL IS SO EFFECTIVE, HOW COME YOU’RE 
NOT USING IT?, Murray Raphel (January, p.26). PLANNING A BANK MARKETING STRATEGY FOR 
MULTINATIONAL CORPORATIONS, Diane A. Goldstein 


(October, p.32). 


DIRECT MAIL - LETTERS 


IF DIRECT MAIL IS SO EFFECTIVE, HOW COME YOU'RE INVESTMENT DEPARTMENT q 


NOT USING IT?, Murray Raphel (January, p.26). 
HOW TO PRODUCE AN INVESTMENT BOOKLET, Edward F. 
Ripley (November, p.14). 


EFTS 


BANK MARKETING AND TECHNOLOGY: A CRITICAL COM- 
BINATION, Walter R. Miller, Jr. (April, p.12). 


MONITOR; SOME QUESTIONS ABOUT BANK CARDS, 
Thomas R. Williams (September, p.17). 
LOAN PRODUCTION OFFICES 


EFTS - CONSUMERS ' MONITOR; THE “THREE-QUARTER BRANCH”—A NEW 
CONCEPT, Willis |. Else (May, p.12). i 


LEASING SERVICES 
WASHINGTON LETTER, Philip C. Meyer (November, p.10). 


BUSINESS DEVELOPMENT, THE CONSUMER AND EFTS, 
John S. Reed (May, p.29). 
LOCATIONS - BANKS AND BRANCHES 


EFTS - LEGISLATION AND REGULATIONS DETERMINING THE DEMAND FOR BANK SERVICES: A 
PRACTICAL ANALYSIS, H. Stan Banton and George D. 


Woodard, Jr. (February, p.62). 


WASHINGTON LETTER, Philip C. Meyer (August, p.5). 


MARKET RESEARCH - CUSTOMER ANALYSIS 


KEEPING UP WITH CHANGING LIFE CYCLES, Rena R. Bartos 
(August, p.20). 


EFTS - SMALL BANKS THE TARGET IS MOVING—THE CHANGING SANK 
CUSTOMER, Rena RP. Bartos (July, p.18). 


MONITOR; COMMUNITY BANKS, ATMS AND MURPHY’S 
ss ; USING TARGET MARKETING TO INCREASE BANK PROFITS 
LAW, Gilbert D. Martin (June, p.12). AND MARKET SHARE, William J. Hodgkinson (March, p.12). 


EFTS - POINT OF SALE - SUPERMARKETS 


MONITOR; EFT AND THE RETAIL FOOD INDUSTRY, 
Lorrence T. Kellar (April, p.36). 


GIVEAWAYS | MARKET RESEARCH METHODS 


COMMUNITY BANK UPDATE; BEATING THE GIANTS: HOW PRIMARY RESEARCH INTERVIEWING TECHNIQUES, James i 
TO USE THE NON-DIRECT MEDIA, Douglas R. Hanks J. Hubbard and Brenda K. Miller (July, p.40). : 


(September, p.8). : 

: 16 BASIC RESEARCH IDEAS TO HELP BUILD BANK PRO- ; 
GIFTS-FOR-DEPOSITS: AVOIDING THE PITFALLS, Dennis F. FITS, James J. Hubbard and Brenda K. Miller (March, p.18). 
Kane and Dale Gruner (March, p.22). 


MARKET RESEARCH METHODS - CONSUMER 
PANELS 


PRIMARY RESEARCH INTERVIEWING TECHNIQUES, James 
J. Hubbard and Brenda K. Miller (July, p.40). 
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MARKET RESEARCH METHODS - MARKET 
SEGMENTATION 


THE TARGET IS MOVING—THE CHANGING BANK 
CUSTOMER, Rena RP. Bartos (July, p.18). 


MARKET RESEARCH METHODS - 
PSYCHOGRAPHICS 


KEEPING UP WITH CHANGING LIFE CYCLES, Rena R. Bartos 
(August, p.20). 


MARKET RESEARCH - NEED AND PURPOSE 


MONITOR; BANK PLANNING: THE OPTIONS APPROACH, 
Waiter R. Miller, Jr. (July, p.12). 


MARKETING PLANNING 


MONITOR; BANK PLANNING: THE OPTIONS APPROACH, 
Walter R. Miller, Jr. (July, p.12). 


MARKETING - SMALL BANKS 


COMMUNITY BANK UPDATE; COMMUNITY BANKS AND 
CREDIT UNIONS, Douglas R. Hanks (June, p.10). 


COMMUNITY BANK UPDATE; IT’S A GRAND MARKETING 
OPPORTUNITY, Gary H. Raddon (April, p.10). 


MONEY MANAGEMENT - TEEN 
AND YOUNG ADULT 


PUBLIC AFFAIRS ENTRY WINS TOP GOLDEN COIN AWARD 
November, p.32). 


NOW ACCOUNTS 


AUTOMATIC TRANSFER: THE WHAT AND THE WHY OF 
THE FED PROPOSAL, Allen G. Wolkey (June, p.24). 


CAPITOL LETTER; ISSUES FACING 1978 CONGRESS, Carter 
H. Golembe and Philip C. Meyer (January, p.6). 


NOW...DARE TO BE DIFFERENT, Robert D. Hall, Jr. 
(April, p.32). 


PLANNING FOR TOMORROW’S NOWS TODAY, PR. Peter Lan- 
don (February, p.16). 
OPEN HOUSE 


COMMUNITY BANK UPDATE; IT’S A GRAND MARKETING 
OPPORTUNITY, Gary H. Raddon (April, p.10). 
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PREMIUMS 


ARE PRESENT CONSTRAINTS CRIPPLING THE EFFEC- 
TIVENESS OF INCENTIVE PROMOTIONS?, J. F. Van 
Wonterghem (March, p.26). 


COMMUNITY BANK UPDATE; BEATING THE GIANTS: HOW 
TO USE THE NON-DIRECT MEDIA, Douglas R. Hanks 
(September, p.8). 


GIFTS-FOR-DEPOSITS: AVOIDING THE PITFALLS, Dennis F. 
Kane and Dale Gruner (March, p.22). 


SALES PROMOTION VIA DIRECT MAIL AND PREMIUMS: AN 
UPDATE, BMA Information Center (September, p.65).) 


PREMIUMS—LEGISLATION 


ARE PRESENT CONSTRAINTS CRIPPLING THE EFFEC- 
TIVENESS OF INCENTIVE PROMOTIONS?, J. F. Van 
Wonterghem (March, p.26). 


PRICING 


COMMUNITY BANK UPDATE; AN APPROACH TO PRICING 
SERVICES TO COMMERCIAL CUSTOMERS, Gary H. Raddon 
(November, p.11). 


COMMUNITY BANK UPDATE; EFFECTIVE PRICING OF THE 
“TRANSACTION” ACCOUNT, Laurence “‘Biff’’ Motley 
(July, p.10). 


COMMUNITY BANK UPDATE; OVERCOMING PRICE OBJEC- 
TIONS, Gary H. Raddon (August, p.9). 


COMMUNITY BANK UPDATE; RETAIL PRICING FOR BETTER 
PROFIT PERFORMANCE, Gary H. Raddon (January, p.8). 
PUBLIC RELATIONS 


BANK PUBLIC RELATIONS IN THE AGE OF THE PEOPLE, 
Dr. Leonard L. Berry (July, p.22). 


PR: THE DEPARTMENT OF GOOD FEELINGS, RP. E. 
Heinemann (August, p.17). 

RADIO ADVERTISING 

BROADCAST ADVERTISING TACTICS: A PLAYBOOK FOR 
BANK MARKETERS, Richard A. Janik (January, p.22). 
RETAIL BANKING 


THE TARGET IS MOVING--THE CHANGING BANK 
CUSTOMER, Rena R. Bartos (July, p.18). 
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oy a ADVERTISING 


BROADCAST ADVERTISING TACTICS: A PLAYBOOK FOR 
BANK MARKETERS, Richard A. Janik (January, p.22). 


R HOLLYWOO...ER, CEDAR RAPIDS, Ron H 
GUIDELINES FOR EFFECTIVE PREMIUM PROMOTIONS, pauamben. path ee ee ee 


Arthur P. Baxter (September, p.20). 
MANUFACTURERS HANOVER COMMERCIAL RATED TOPS 
IN BMA’S 1978 “BEST OF TV” (November, p.40). 


SAVINGS CAMPAIGNS WITH PREMIUMS 


GOOD NEIGHBOR SAVER CERTIFICATES—PREMIUMS 
RETAILERS APPRECIATE, Donald P. Grimes (September, p.28). 


SCHOLARSHIPS 


BANK OF AMERICA’S ACHIEVEMENT AWARDS PROGRAM, TRUST BUSINESS DEVELOPMENT 


Adri G. Boudewyn (June, p.38). 
MONITOR; SOME FRUSTRATIONS OF THE TRUST NEW 
BUSINESS OFFICER, Fitzhugh D. Staples (November, p.12). 


SCHOOL RELATIONS 


BANK OF AMERICA’S ACHIEVEMENT AWARDS PROGRAM, TRUST FEE SCHEDULES 


Adri G. Boudewyn (June, p.38). 
MONITOR; SOME FRUSTRATIONS OF THE TRUST NEW 
BUSINESS OFFICER, Fitzhugh D. Staples (November, p.12). 


SMALL BUSINESS 


MARKETING COMMERCIAL SERVICES TO SMALL 
BUSINESSES, William R. Soinski (December, p.16). 


TRUST MARKETING 


CHOOSING A TRUST DEPARTMENT—A LAWYER’S VIEW, 
Frederick G. Cornee! (November, p.18). 


HOW TO PRODUCE AN INVESTMENT BOOKLET, Edward F. 
Ripley (November, p.14). 


SOCIAL RESPONSIBILITIES OF BANKS 


MONITOR; LET’S USE OUR ADS TO PROMOTE GOODWILL, 
SOE, ay aE, 6S TRUST MARKETING AFTER TRA 76, Thomas A. Melfe 


(April, p.16). 
STAFF SALES TRAINING - MOTIVATION 
TRUST, PERSONAL - SELF-EMPLOYED 


HOW TO CREATE A PROFITABLE SALES ENVIRONMENT, 
Thomas J. O'Haren (May, p.14). RETIREMENT PLANS 


DEFINED BENEFIT KEOGH PLANS: A POTENTIAL NEW 
STAFF TRAINING SOURCE OF LONG-TERM SAVINGS DOLLARS; HOW TO 
MARKET THEM, Richard B. Beal and Wiiliam D. G. Murray 


MONITOR; IS BANK TRAINING SUPPORT SAGGING?, (November, p.28). 

Barbara B. Clark (October, p.40). DEFINED BENEFIT KEOGH PLANS: A POTENTIAL NEW 
SURVEY REVEALS BUSINESS DEVELOPMENT TRAINING SOURCE OF LONG-TERM SAVINGS DOLLARS; WHAT THEY 
NEEDS OF BMA BANKS, LeRoy G. Cougle, Lynn G. Oisho and ARE, Stephen Alexander (November, p.28). 

Samuel J. Tenuto (November, p.42). 


A SYSTEM FOR IMPROVING CUSTOMER CONTACT PER- 
FORMANCE, M. Marshali Weems (December, p.26). 


TRUTH-IN-SAVINGS 


CAPITOL LETTER; TRUTH-IN-SAVINGS BILL IN 19787, Carter 
H. Golembe and Philip C. Meyer (February, p.5). 


STAFF UNIONS 


WHAT TO DO WHEN A UNION APPROACHES YOUR BANK, 
Michael F. Mullin (June, p.34). 


WOMEN’S FORUMS 
THE WOMEN’S MARKET, Beverly J. Reiman (May, p.30). 


SYMBOLS AND TRADEMARKS 


AD TECHNIQUES; WHAT’S IN A NAME?, Murray Raphel 
(August, p.34). 


WOMEN’S MARKET 


KEEPING UP WITH CHANGING LIFE CYCLES, Rena R. Bartos 
(August, p.20). 


THE TARGET IS MOVING—THE CHANGING BANK 
CUSTOMER, Rena R. Bartos (July, p.18). 
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